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Recap



 SEP 2024:
• Staying Visible to 

grow your business
• WOMM Marketing
• Collecting Social 

Proof
• Displaying 

Testimonials
• Process!
• Asking for referrals / 

Warm Introductions

 JUL 2024:
• Digital Drivers & 

Stats in South Africa 
2024

• Google Business 
Profiles

• Mobile-First Strategy
• WhatsApp Marketing
• 7 Marketing Must-

Haves

 FEB 2025:
• Purchase Drivers in 

South Africa 2025
• Hyper-Local 

Marketing
• Google Business 

Profiles
• Tools
• Short-Form Video
• Success-Formula
• Corner-Stone 

Content Intro



https://www.propulsion.
co.za/day-of-cpd-july-
2024-recordings/#

https://www.propulsion.co.za/day-of-cpd-july-2024-recordings/
https://www.propulsion.co.za/day-of-cpd-july-2024-recordings/
https://www.propulsion.co.za/day-of-cpd-july-2024-recordings/


Process!

Introduce

Repeat 
every 

Quarter

Weekly / 
Monthly 
Clients 
Comms

New Clients

Process

Existing



State of Digital SA 2025



Digital Drivers in SA

We are online

We are mobile

We are engaging

We love WhatsApp

We love video



Where to get the Stats

Global Report: https://datareportal.com/reports/digital-
2025-global-overview-report

SA Report: https://datareportal.com/reports/digital-
2025-south-africa

https://datareportal.com/reports/digital-2025-global-overview-report
https://datareportal.com/reports/digital-2025-global-overview-report
https://datareportal.com/reports/digital-2025-south-africa
https://datareportal.com/reports/digital-2025-south-africa


Corner Stone Content



One piece of high-
value, foundation 
content repurposed 
across multiple 
platforms for 
maximum impact + 
saving time.

 Why It Matters:
• Saves Time & Effort 

Instead of creating endless content, maximise 
impact with fewer, high-quality pieces.

• Boosts Visibility 
One strong content asset, distributed widely, 
increases reach across multiple channels.

• Strengthens Brand Consistency  
Key message stays clear, reinforcing expertise.

• Maximizes ROI 
Get more mileage out of a single content piece 
instead of constantly reinventing the wheel.

•  Brands that strategically 
repurpose content experience up to 
10X more reach than those creating 
one-off posts.



SML Approach

SMALL
(BITE SIZE)

Budget
Speech
2025

1 2

CTA: 
What 

must they 
do?

+ MEDIUM

LARGE
(LONG FORM)

Stories / WhatsApp Status / Polls 
(15-30 Seconds)

WhatsApp Broadcast | Social Posts | 
Video Reel (30 – 90 Seconds)

Newsletter | Blog | Article / LinkedIn 
Article | YouTube | Podcast

3

Image / Video CTA

Image / Video CTALong Write Up

+

+ +

Image / Video CTAShort Write Up+ +



Frequency

Expertise
(Newsletter / 
Article / Video)

Context
Social Post

Hook
W/A Status

Hook
FB Story

Hook
IG Story

Context
W/A Broadcast

Budget
Speech
2025

CTA: 
What 

must they 
do?

+



Small: 15-30 Seconds / 24 hrs

WhatsApp Status (24hrs) 

+

Image / Video CTA+

FB Story  (24hrs) 

IG Story (24hrs) 

TT Story (24hrs) 

YT Shorts

Polls



Medium: 30-90 Seconds

WhatsApp MsgImage / Video CTA+

FB Post / Reel

IG Post / Reel

TT Video

YT Short / Video

Short Write Up

+ +

+

+

LinkedIn Post

X Post



Large

BlogImage / Video CTA+

Article

LinkedIn Article

Video

Podcast

Short Write Up

+ +

+

Newsletter

Webinar



1️⃣ Hook in 3 Seconds – Start with a question 
or bold statement.
2️⃣ Keep It Short & Valuable – 30-90 seconds 
max.
3️⃣ Use Captions – 85% of people watch 
without sound.
4️⃣ Add a CTA (Call to Action) – “DM me for a 
consultation!”
5️⃣ Be Authentic – No need for fancy 
production—just show up!
6️⃣ Keep it evergreen & Consistent!

Success Formula



Thank you!
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