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Explore the latest statistics and trends in digital engagement, focusing on social media and internet usage in South Africa. We will examine
platform trends and provide expert insights on where financial advisers can achieve the best ROI.

Key points include understanding the current landscape of digital engagement in South Africa; Leveraging digital platforms for effective client
communication; Identifying the most impactful digital tools for advisers; Strategies to enhance client engagement and grow personal brands;
And practical tips to stay top of mind with clients.

atg discover how to elevate your client engagement strategies and achieve digital success in 2024.

Download Rizanne’s Slides

Click here to download
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Digital Drivers in SA >—

@ We are online

D We are mobile

_ W Weoreengaging

@ We love WhatsApp

B¢ We love video




Where to get the Stats

Global Report: https://datareportal.com/reports/digital-
@ 2025-global-overview-report

SA Report: https://datareportal.com/reports/digital-
1 2025-south-africa
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Corner Stone Content



One piece of high-
value, foundation
content repurposed

across multiple
platforms for
maximum impact +
saving time.

? Why It Matters:

Saves Time & Effort

Instead of creating endless content, maximise
impact with fewer, high-quality pieces.

Boosts Visibility
One strong content asset, distributed widely,
increases reach across multiple channels.

Strengthens Brand Consistency
Key message stays clear, reinforcing expertise.

Maximizes ROI

Get more mileage out of a single content piece
instead of constantly reinventing the wheel.

[ull Brands that strategically
repurpose content experience up to
10X more reach than those creating
one-off posts.
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WhatsApp Broadcast | Social Posts |
Video Reel (30 — 90 Seconds)

Image/Video [l Short WriteUp [

LARGE
(LONG FORM)

Newsletter | Blog | Article / LinkedIn
Article | YouTube | Podcast

Image / Video + Long Write Up [
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< 4 '+, Dwayne Van Schalkwyk
§ 07:59

Cyber-liabﬁ}/ ’

FB Story (24hrs)

& Discovery

DISCOVER TWO-POT |G Story (24hrs)

Retirement savings now comes in twos. * Faeed Dhan
1

If you know someone who could benefit from

personalised financial advice, feel free to pass

on my details. Let's help them reach their TT S t O r y ( 24h rS)
financial goals together! &

discoveryadviser.co.za/faeed

Need to know how two-Pot affect YT Sh O r.ts

your retirement? @
Go like our page and share it with your friends

T~ youtube.com/@dwaynevsi2ia
©0 We will be posting more informative... See More

~
Reply




Medium: 30-90 Seconds

Image / Video + Short Write Up +

What can you expect
when you meet with a
Financial Planner? (=
Okay, so what' can you expe en you meet v
a financial planner?

00:03/01:00

CORONA

Kobus Kleyn CFP(R)

Sa re

‘ hello.profileme.co.za

Clients, friends, colleagues, neighbours etc. Covid-19
Financial Advice Support:

| believe most of us know at least one person who is
financially “infected" by the coronavirus. Many of
those who are close to us need independent advice on
life-changing events like retrenchments (tax impacts
on withdrawal from pension & provident funds), cash
flow, expenses, financial portfolio restructuring, and
so much more.

There are many ways under Covid19 how to "unlock”
value from a financial portfolio which could be under
“lockdown" to create short term cash flow. There is
also ways and means to protect the critical parts of
your protection while taking advantage of premium
holiday periods on recurring investments. Bottom line,
it requires informed advice to make del... Read more

WhatsApp Msg

FB Post / Reel

|G Post / Reel

YT Short / Video

LinkedIn Post




Large

Image / Video + Short Write Up + \ Blog

Article

Blue Chip | Issue 87 — May/June/July 2023
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sSuccess Formula

Hook in 3 Seconds — Start with a question

bold statement.

Keep It Short & Valuable — 30-90 seconds

Mmax

3

Use Captions — 85% of people watch

without sound.

4

Add a CTA (Call to Action) — “DM me for a

consultation!”

5

Be Authentic — No need for fancy

production—just show up!

6

Keep it evergreen & Consistent! K




Thank you!
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